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Statistical Analyst, Marketing Sciences 

General Description:

This position is intended for someone with Marketing Science consulting potential and career aspirations.  This position provides an individual with solid statistical background and analytical ability an opportunity to utilize those skills and advance to a consulting position.  Custom and routine data analysis must be executed with minimal guidance and supervision.  Tasks performed are loosely structured and defined within a general procedure so that there is need for substantial individual judgement. 

The ideal candidate will have had experience with at least some of the typical marketing techniques such as factor, cluster, discriminant, and conjoint analysis, statistics & weighting, multivariate modeling, limited dependent variable modeling, choice modeling, structural equation modeling, ANOVA and MANOVA.  Strong verbal and written communication skills and good interpersonal skills should be evident. Experience in marketing research and/or data analysis is preferred. 

Typical Duties and Responsibilities:

Will be responsible for supporting marketing research projects through statistical analysis and results reporting.  Duties include:

· Data coding for use in statistical software.

(
Accuracy checks on data – assess ‘reasonableness’ of data and results.

(
Documenting of files and procedures.

(
Execution of requested statistical procedures.

(
Generation of tables and charts from statistical output.

(
Effective communication of analysis and results.

· Consultation with client services staff and clients.

· Contribute to study design discussions, proposals, and generic documents.

· Increase knowledge base by learning new and different techniques.

Candidates should possess:

· Preferably a graduate degree, or graduate level training, including basic statistics and econometrics courses.

· Proficiency in MS Excel, other spreadsheet software, or any programming language.  Knowledge of statistical software (e.g. SPSS and SAS).

· Demonstrated analytical skills and the ability to logic check data, results and final output.
· Ability to multitask
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