









Posted 1/5/2005

Senior Consultant, Marketing Sciences

Company Description:  

M/A/R/C Inc. is one of the largest custom marketing research companies in the United States.  The corporation is headquartered in Dallas, Texas with branch offices located in major cities across the country.  This position is in our Dallas, Texas office, having about 50 permanent staff employees. 

General Description:

This position is intended for someone with marketing research experience.  An individual with a solid statistical background and analytical ability will have an opportunity to utilize those skills to design research, analyze data, and provide recommendations to key personnel of Fortune 100 firms. 

The ideal candidate will have had substantial experience with several of the typical marketing techniques such as choice modeling, structural equation modeling, factor, cluster, discriminant, and conjoint analysis, statistics & weighting, multivariate modeling, limited dependent variable modeling, ANOVA and MANOVA. Familiarity with advance techniques such as Hierarchical Bayes and Latent class.  The ideal candidate should then be able to evaluate results and provide direction with marketing and business strategies included in analysis and recommendations.  Strong verbal and written communication skills and good interpersonal skills should be evident.   

Typical Duties and Responsibilities:

Will be responsible for marketing research project design, statistical analysis and results reporting.  Duties include:

· Design research to meet client objectives.

· Execute statistical procedures.

(
Generate tables and charts from statistical output.

(
Assess ‘reasonableness’ of data and results.

(
Effectively communicate analytical results.

· Consult with client services staff and with clients.

· Contribute to new business efforts.

· Increase knowledge base by learning new and different techniques.

· Ability to analyze results to marketing and business issues.

Requirements:

· Preferably a Ph.D. in statistics, econometrics or another quantitative field or equivalent experience.

· 8+ years experience

· Hands on experience with statistical software (e.g. SAS and SPSS) and specialized packages (e.g. Latent Gold and AMOS).

· Demonstrated analytical skills and the ability to logic check data, results and final output.

· Extensive presentation/publication experience.

· Extensive multivariate analysis.

· Pharmaceutical experience.

· Supplier side experience a plus

· Experience in directing the work of analytical staff.

· Experience and familiarity with basic marketing strategies is a plus.

See Dr. Nieswiadomy for salary info

