1/23/2007

2 positions for Economists at Targetbase

Send Resumes To:

Chad Bivins

chad.bivins@targetbase.com 

972-506-3718

(1)  Analyst / Sr. Analyst:
 

The Senior Analyst / Analyst  - Strategic Business Analysis (SBA) is responsible for performing complex data manipulation and analysis.  SBA supports the success of Targetbase by providing data-driven strategic recommendations that guide our client’s decision making process.  The Senior Analyst position is project focused and is responsible for delivering analytical results as part of an entire client solution.  

 
Responsibilities:

· Reviews data for trends, patterns, and causal analysis to assist our client’s understanding of consumer behaviors and attitudes.  Converts data into recommendations for client usage and understanding.  Quality checks data. 
· Will work with web analytics tools. 
· Writes presentation of analysis for project leads. 

· Writes program in SAS or SPSS for raw data input, reporting, and interpretation. 

· Integrates and prepares data for project lead and/or client review. 

· Writes tab plan for data summarization from raw data collection. 

· Discerns and recommends appropriate action(s) from analysis of survey data. 

· May be asked to act as a Project Manager.  Sets project timelines and milestones.  Accountable for project completion according to timelines. 

· Manages time and proactively assists others during slower work periods. 

· Maintains documentation of work on client projects. 
· May deliver results to client in presentation format. 

· Responsible for analytical planning. 

· Assists project lead in ensuring the integrity and quality of client deliverable(s). 

· Begins to move into a specialization while maintaining a working knowledge of all areas of SBA. 
· May be asked to review and select vendors for projects.
 

 

 

(2)   Director:
 

The Director - Strategic Business Analysis (SBA) is responsible for directing client and department initiatives and for planning new direction, in addition to managing existing clients. This job is client focused as opposed to project focused. 

SBA supports the success of Targetbase by providing critical strategic recommendations that guide our client's decision making process as it relates to CRM initiatives. 

Roles and Responsibilities:

Owns and manages the assessment of client owned data to build a business case for action using creative analysis and integration of various data sets. 

Identifies and recommends new business opportunities in existing clients 

Owns the design solutions from the business assessment and stated client objectives. 

Responsible for thought leadership, internal development of innovative research and analytical techniques, and methodologies and technologies designed to enhance knowledge of client's customers. 

Acts as an SME in an analytic function, while remaining a generalist in all SBA work. 

Requirements: 
Analysis Techniques: Factor analysis, predictive modeling of all types, and cluster analysis are essential areas of proficiency. 

Contextual Knowledge and Understanding:Ability to plan and adapt analytic plan according to marketing intelligence objectives, as well as the ability to identify and communicate critical findings are equally important. 

Data Proficiency:Ability to work with various types of data, including data sourced from consumer surveys, as well as from transactional histories. 

Computer/Analysis Tools:Proficiency across a variety of analytic tools, including SPSS and SAS. Experience with new-age Business Intelligence and Data Mining Applications is also helpful. 

Market Research:Experienced in research design, as well as survey design and development. 

Ingenuity and Innovation:Essential that the candidate possesses the ability to think, work and direct others outside of established analytic templates and processes. 

Must have Web Analysis Experience.

Self-motivation and direction 

Teamwork orientation 

Communication and presentation skills 

Candidate should have a minimum of 7 years of hands-on marketing/advertising analysis with experience in consumer products and/or services industries. 

Candidate should have experience across a wide variety of marketing analysis disciplines, such as segmentation, attitudinal/motivational analysis, concept/copy testing, sales forecasting, response prediction, advertising effectiveness, consumer profiling, market mix modeling and ROI measurement. 

Candidate should have demonstrated capability of leading consumer research and analysis initiatives from project design through communication/dissemination of relevant findings. 

